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OUR VISION

Everyone can have access to quality
healthcare.

OUR MISSION

Create access to quality health care
for the global mass market through
sustainable care models.

www.accessafya.com
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Access Afya Notebook

ACCESS AFYA VALUES

Self-Drive: Passion is the core of our business and everyday
activities. Our team is comprised of individuals who are
committed to ensuring every patients has the best experience

OUR VISION at the clinic.

Everyone can have access to quality

Integrity: Our patients and the communities at large trust us to
healthcare deliver on our promise of quality healthcare. Honesty and being
ethical is our moral compass.

OUR MISSION Resilience: We strive to be adaptable and keep up with the

changing needs of the world, the market and the communities
Create access to quality health care we serve. We are constantly seeking ways to serve the
community by being sustainable.
for the global mass market through
Reliability: We understand that it takes different ideas,
sustainable care models. strengths, skills and working to grow of the company. It is the
trust we have in each other, departments to deliver. We know
that we need everyone and rely on each person'’s contribution
for our success. Team work is the heart of Access Afya.

I \ C e S S 1 Empathy: Empathy is part of our culture. Health Care cannot be

described without putting the needs of patients first thus the

u
r Af U O 3 need to create affordable and accessible health care.

www.accessafya.com www.accessafya.com
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PROUDLY PRESENTED TO

Tdward Oloo

For successfully completing the Access Afya Staff De-

THIS CERTIFICATE IS PROUDLY PRESENTED TO :

Fdward Oloo

For successfully completing the Access Afya Staff
Development Program.
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